Sitemaker1.com Newsletter number 15 – Jan 2005
Hi all
A Happy New Year to you. I’m now back full time following my operation & would like to thank you for those kind “get well soon” wishes.
Google - and linking criteria
By now you would probably have been aware of links coming “in to” your site, particularly as far as Google is concerned. However, I think it’s worth clarifying just what type of link has the best value for your site - as any old link will not help, and could even be detrimental. 

Here is an extract from our search-engine advisors, with some of our comments added. (in red) for those of you who are interested in finding your own links.
1. Focus on creating a natural incoming link structure that builds steadily but gradually over time. ( choose small sites with a high page rank whose subject is similar or complimentary to yours )
2. Focus on getting links from authoritative sites with high PageRank. If they also happen to be on-topic, then all the better. ( choose sites that do something similar to you)
3. It's ok to get links from less important sites but remember: the lower the PageRank of a referring page, the more you'll want it to match your topic. 
4. Strive to get your inbound links placed on pages with few outbound links...the fewer the better. 
5. See to it that the URL format of your referring links are consistently identical. (we are aware of this when we set up your links)
6. Get your keywords into the anchor text of your incoming links as much as possible. However, avoid having all identical incoming link anchor text. Strive for some variety. . (we are aware of this when we set up your links) 
7. When starting out, focus on the major directories as a source of important links then shift to the topic-specific directories to solidify the theme relevance of your site. 
8. Work your trade directories, press releases, suppliers, customers, and testimonials as an outside the box approach to building a gradual, solid, lasting, and natural incoming link structure. Think creatively. 
9. Avoid reciprocal links with pages that are designed solely for exchanging links. 
10. Avoid linking back to sites that are unlisted by Google or Yahoo. Seriously avoid linking to link farms, web rings or any site that exhibits behavior contrary to a search engine's recommended protocol. Avoid linking to controversial sites unless they perfectly match the topic of your page. 
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Google - desktop search tool

If you ever looked for a file on your computer and used the Windows “Search” , on the Start button - then realized how incredibly slow it is - that’s because it is literally going to every file on your hard drive. Google have come up with a great tool which indexes your hard drive, so instead of checking it all, it checks just the index .This just like the way the Internet is searched, plus it does this all the time the computer is idle. They have a Beta version here - but get it soon as they are likely to charge once it goes “out there”. Go to - http://desktop.google.com/
A reminder about our new Shopping Carts  [image: image2.png]



You may have used one of these sites which enable a user to buy products/services safely. If you’ve ever looked into setting up a cart for yourself you will see they are frighteningly expensive to either a) buy the software or b) have a designer create a cart. There are some “freebie” carts around but they are very basic in their functions, & do not exude confidence to buyers. So this is where we come in…..
 If you have goods that you would like to sell online we can create a shop for you for around £100 (for up to 50 products). You send Hazel or James your product list with any pictures, text, prices & postage/shipping information. They work with you to construct a cart - which may be based on the theme of your current website - & “attach it” the cart to it. That way we can still take advantage of your current positioning on the web. 
Payment for your clients is the biggest issue as it needs to be done securely to give customers confidence. There are 3 ways we can offer:-

· Payment by Paypal, Worldpay, etc - simply a button linking your site to the service. There is no charge for this, but you and potential customers must have a PayPal type account. See https://www.paypal.com/  (Disadvantage - high transaction rate charged)
· Merchant Credit/Debit Cards - for customers paying by visa, switch, etc. This requires a secure server which we can supply, (£50 p.a) so that transaction information is safely emailed to you. (Disadvantage - requires secure server)
· VSP Direct Payment - such as Protex, etc - this enables customers to pay direct to your merchant bank without having to do any processing. (Disadvantage - Protex charge £20 per month)
“Introductory offer for Sitemaker clients only “ --  £50        

 to set up a cart & link to your site.
Please see www.sitemaker1.com/cart for more info
Booking system -  

If you are in self-catering you might want to have a look at Five Star Systems which some of our clients are using. Here’s their “blurb” -
 It is the only fully featured  Booking and Management System ever designed to cater specifically for the distinctive requirements of holiday rental businesses. The long overdue answer to all of your management and marketing needs eradicates any possibility of the horrors of multiple contact detail entries, double bookings, unnecessary duplications and endless piles of paperwork. To order a brochure and/or demo CD, call Five Star Systems on 01608 658 878 or visit their website: www.five-star-systems.co.uk
 

 
Credit Cards
Please note that we can now take credit /debit cards

                                                            Best regards from Pat, Hazel & James
 
